
INSIGHTS
AS-A
SERVICE
V A L U E  P R O P O S I T I O N



What:
 Collaborate with SWAN to curate impactful and innovative webinars addressing
drinking water, wastewater, and stormwater related challenges/opportunities. All

webinars are co-branded and jointly marketed. 

Who: 
Open to all SWAN Members to submit webinar partner requests. Webinars are open

access for all attendees irrespective of membership to ensure a broad reach. 

Insights-as-a-Service



2000+ 
smart water enthusiasts so far have registered 
for Insights-as-a-Service Webinars, including 

200+ utilities

Insights-as-a-Service



Programme Benefits:

Collaborate with the SWAN team to cover
cutting-edge topics and emerging trends in

water management

Share your knowledge and best practices with
a wider audience

Enhance visibility and credibility within the
smart water sector

Receive SWAN guidance and support for
webinar promotion and management to ensure

well received content

Insights-as-a-Service



Insights-as-a-Service

Example Marketing Assets:



Hear from SWAN Members:
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FAQ’s:
Who do we market these events to? IaaS events are public access events to ensure a broadened reach. Anyone
with an interest in the webinar topic can join in with a simple, co-branded registration page curated by SWAN.

What does a typical audience look like for IaaS webinars? Working together with a SWAN Member
partner/organisation, we define what an ideal audience is in terms of geographic, category type, role, etc. Typically,
this involves professionals with a digital transformation, innovation, IT/OT title, but overall is quite diverse.

Who are the attendees? Most of the attendees are from water utilities, engineering/consultancy firms, and
technology providers.

What drives people to attend IaaS webinars/events? Engaging theme and strategic line-up of speakers offering
different perspectives. Descriptions are curated in way to showcase different case studies/lenses.

How does SWAN support the content curation process? SWAN works collaboratively with partnering member
organisations on crafting a catchy theme and description to attract a highly target audience. This includes also
suggesting relevant formats to consider, speakers from across regional/global network to ensure diverse
perspectives are taken into account, as well as brainstorming potential discussion questions.
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Start Co-Creating
C o n t a c t  U s :  s h i r l e y @ s w a n - f o r u m . c o m

mailto:shirley@swan-forum.com
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